
 EVENT
SPONSORSHIP
The

PLAYBOOK



38.7%
(+5.4%)

UP

42.4%

ABOUT THE
SAME

DOWN

18.9%
(-5.4%)

ARE SPONSORS FOR
YOUR MAIN EVENT:
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50.8%
(-7.1%)

SPENDING 
ABOUT THE

SAME

SPENDING
LESS

30.3%
(+7%)

ARE SPONSORS FOR
YOUR MAIN EVENT:

18.9%
(+0.1%)

SPENDING
MORE
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WHAT ARE THE MOST SOUGHT
AFTER SPONSORSHIP FORMATS? 

53.4%

BOOTH SPACE CONTENT ACTIVATIONS 1:1 MEETINGS DIGITAL LOUNGESBRANDING

53%
45.9% 45.7%

38%

20.9% 19.6%
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SPONSORSHIP STRATEGY
AND TRENDS



SPONSORSHIP STRATEGY AND TRENDS

Define your
objectives

Identify your
audience

Align with potential
sponsors

Showcase your
unique value

Take the Time to Create a
Strong Foundation



COMPONENTS OF A ROBUST
SPONSORSHIP PROSPECTUS



SHOW RECOGNIZED SPONSOR
LOGOS THAT DRIVE CREDIBILITY

KEEP IT SIMPLE; HIGHLIGHT TOP-LEVEL BENEFITS FOR
EACH TIER.

FOCUS ON SPONSOR BENEFIT
INSTEAD OF VANITY METRICS

Use Price
upon request
for high
prices

OFFER ENTRY-LEVEL OPTIONS TO
ATTRACT SMALLER SPONSORS.

5 SPOTS
LEFT

Show visual cues to stimulate action

Tiered
Sponsorship
Packages 

OFFER PREDICTABLE
WAYS TO DO BUSINESS

Hands-On
Sponsored
Sessions &
Hosted Buyer
Appointments

KEEP BULLET
POINTS CONCISE

HANDS ON SESSIONS
ARE IN HIGH DEMAND

LOGO

LOGO

LOGO

LOGO

LOGO

LOGO

PLATINUM
PLAT 1

PLAT 2 GOLD 2

GOLD 3

GOLD 1 BRON 1
BRON 2
BRON 3

GOLD BRONZE

PLAT 3

5 SPOTS
LEFT

SELLING
FAST FEW

REMAINNG
ONLY
$3,000

Total Attendees
10,000+

Key Audience
Business professionals, 
and decision-makers

Age Range
25-45 years old

1. HEADER /
TITLE SECTION 
Prospectus Title
In large, eye-catching font.

Tagline / Key ROI Message
A short, punchy statement
emphasizing ROI and impact. 

PLAT 1

PLAT 2 GOLD 2

GOLD 3

GOLD 1 BRON 1
BRON 2
BRON 3PLAT 3

Include short quotes
from previous
sponsors or quick
success metrics.

Eye-Catching Logos

2025 SPONSORSHIP OPPORTUNITIES
Maximize Your Reach, Multiply Your Returns.

Show
remaining
inventory

80 SOLD OUT

20
REMAINING

Wellness
Areas

A LA
CARTE

Digital Benefits
& Lead Retrieval
Mention advanced lead retrieval
systems, digital marketing
placement, online exposure.

Demo Land
Showcase an area for
live demonstrations or
product showcases.

Get sponsors involved in white
space, meditation, yoga and
wellness driven areas.

“Increased leads by 40%”

“Best networking
event ever!”

- William D. 

- Deanna P. 

- Sarah T.

"Huge impact,
great leads!"

Sponsors

3. PAST SPONSOR
SUCCESS STORIES

5. CHOOSE TIERS,
A LA CARTE OR
BOTH

2. AUDIENCE 
SNAPSHOT & 
STATS

4. SPONSORSHIP 
IDEAS

6. URGENCY AND FOMO

Membership / Attendee
Stats in large icons or
numbers (e.g., total
membership, high-level
demographics, annual
events). 

Offer ideas to the
sponsors according
to different
objectives (Lead Gen,
Awareness, Decision)

SELLING
FAST

ONLY
$3,000

ANATOMY OF A
SPONSORSHIP
PROSPECTUS



 WHAT’S
TRENDING IN
SPONSORSHIP



WINNING
IDEAS

 WHAT’S TRENDING IN SPONSORSHIP

https://insights.boldpush.com/boldpush-plus?utm_source=Infographic&utm_medium=email&utm_campaign=HeadofEvents&utm_id=3&utm_content=Footer


CHOOSE THE RIGHT ACTIVATION

Content Lounges

Live Podcast Recording
Personalized

Merchandise Station

Product Demos

Demo Stations

Workshop Areas

Large Presentation Stage

Returning Attendee

Behavioral Change Index

Satellite Event
Participation Attendee

Upsells

Renewal Rate

Pipeline Influenced

Churn

NPS

Foot Traffic

ACTIVATIONS AT 
STAGES OF THE FUNNEL

Account Manager
Station

Client-Only
Lounge

Client-Only
Offsite Events

Exclusive
Product

Previews

RETENTION

Session Survey
Responses

CONSIDERATION

KPIs

KPIs

KPIs

KPIs

Dwell Time

Scans

Impressions

Foot Traffic

Social Mentions

Registration
Growth Rate

Social
Engagement

Custom Print on Food/Coffee

Bar with Free Food & Beverage

Massage Station

LED Screen Booth Wall

Large Branded Signage

Multiple Spaces/Activations

Sustainable Swag Station

Espresso Station

Puppy Cuddle Corner

DJ Sets

Games with Rewards

AWARENESS

SQLs

Conversions

Pipeline Velocity

Meetings Booked

1:1 Meeting Attendance

Meeting Request Acceptance

Conversion Rate

Advanced Lead Scoring

One-to-One
Consultation Stations

Small Meeting
Rooms

Exclusive VIP
Areas

Executive Meet-
and-Greet

Pipeline Generated

DECISION

Scans

MQLs

Session Attendance

Slides Downloads

Content Downloads

Demo Completions



INCLUDE MULTIPLE
ACTIVATIONS THAT CATER 
TO THE FULL FUNNEL

WELL-TRAINED,
COMMITTED

STAFF (A) (C) (D)
(R)

DELICIOUS-SMELLING
COFFEE OR SWEET
TREATS (A)

EYE-CATCHING
SIGNAGE &

COHESIVE VISUAL
IDENTITY (A)

VIP
CLIENT-
ONLY
SEATING
AREA (R)

SMART LEAD
CAPTURE
TOOLS (C)

PUPPIES!
IYKYK. (A)

SEATING FOR
VISITORS (C)

HIDDEN STORAGE ATTENTION-GRABBING
SOUND (A)

COMPANY
CHARGING

STATION FOR
VISITORS (C)

PRIVATE DEMO
AREA (D)

CLIENT-ONLY LOUNGE

AMPLE ROOM
FOR DEMOS
(C) (D)

MULTIPLE ENTRY
POINTS (C)

MANY HYBRID BOOTHS WITH
MULTIPLE ACTIVATIONS PER
STAGE OF THE FUNNEL

CONSIDER 
→ NEED ENOUGH SPACE
→ KEEP IT SIMPLE
→ DO NOT BE A BRANIAC

Tip: If you have a small booth, combine it
with webinars and side event.



TIKTOK



AGENTS AI



WISTIA



SIDE EVENTS



OUTSIDE OF THE VENUE

ESW dinner in the desert at Shoptalk

Become the producer - Run side events

Give
Sponsors
Options



RE-SELL SPACE

Case Study: BETT

Sell
Opportunities
To Connect



CONTROL ACTIVATIONS

Professional Headshot,
Barista Coffee
IV Bar

Re-sell
Popular
Activations



QUICK IDEAS

 WHAT’S TRENDING IN SPONSORSHIP



WELCOME CARD



LIVE GELATO



GAINING CONTROL OF KEY ACTIVATIONS: COFFEE



HIGH STRIKER



SELF-CONTAINED POPCORN MACHINE



RACK WITH MERCHANDISE



AI PHOTOBOOTH



LOSING

 WHAT’S TRENDING IN SPONSORSHIP



RANDOM DISPLAY



NOBODY AT THE BOOTH



BRANIAC



BUILD YOUR OWN LEGO FIGURINE?



Do not overprice Do not underprice

Top 3 Formats:
Research Says:
Booth Space,
Activations, Content

Compare
Your Offer vs
Competitors

UNDERSTANDING THE MARKETPLACE



CERTAINTY OF BUSINESS

Winter is Coming:
Marketers will cut
budgets

Offer 1:1
appointments

SPEAKERS, EXPERIENCES SESSIONS

BUYER SELLER MEETINGS



GO BEYOND 1:1 MEETINGS

Case Study:

Match made demos

Offer 1:1
Many meetings 
(Group Demos, Breakouts)



SIDE EVENTS

If you run
events:

If you
sponsor:

›

›
›

›

›

We are reaching dinner saturation.
Show up with a better concept.

Bring buyer/seller meetings to the event.

Increase supplier ticket prices. By a lot.

Take over venues in proximity, add them to
your prospectus and produce these events.

Still show up at the event, especially if
they offer pre-booked meetings.



RETHINK SPONSORED CONTENT

Rules for Sponsored
Content on Stage:

Content Bundling
& Location:

1.Bring a Client: You can only
be on stage if you bring a
client

2.Force a Format: Use clear,
challenging formats like
PechaKucha

3.Kill the Panel: Unless you use
a different format for it.

Bundle content sponsorship
with activations or booths.
Keep sponsored content
areas next to the trade show
floor.
Get sponsors to moderate
roundtables



GIVEAWAYS

Avoid just giving
away free stuff

Always collect
the data

Lounges are
very welcome

Have your staff talk
to every visitor



Boldpush+ — A content + community platform for event
strategists. We are a group of action and growth. We care about
business. Exclusive events, advanced tactics, and actionable
reports. A platform for doers with an average of 15 years of
experience in the industry. The path to becoming a successful
event strategist.

Boldpush​ — Our signature consulting for corporate event
marketing teams, event tech companies, associations, and trade
shows. Fortune 500 companies and household media brands
engage us to grow their events.

Before you go 
Here are two
ways I can help:

https://links.boldpush.com/bpppp
https://links.boldpush.com/bp
https://links.boldpush.com/BPlogoMasterclass
https://links.boldpush.com/BPPMaLogo

