EVENT
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ARE SPONSORS FOR
YOUR MAIN EVENT:

42.4% 38.7%

(+5.4%)
18.9%
(-5.4%)
ABOUT THE UP DOWN

SAME
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ARE SPONSORS FOR
YOUR MAIN EVENT:

50.8%
(-7.1%)
30.3%
(+7%)
18.9%
(+0.1%)
SPENDING SPENDING SPENDING
ABOUT THE LESS MORE
SAME
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WHAT ARE THE MOST SOUGHT
AFTER SPONSORSHIP FORMATS?

93.4% 353%
45.9% 45.7%
38%

20.9% 19.6%

BOOTH SPACE CONTENT BRANDING ACTIVATIONS 1:1 MEETINGS DIGITAL LOUNGES

© 2025 BOLDPUSH. USE OR DISTRIBUTION OF THIS RESEARCH IS NOT PERMITTED
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SPONSORSHIP STRATEGY
AND TRENDS
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SPONSORSHIP STRATEGY AND TRENDS

Take the Time to Create a
Strong Foundation

Define your Identify your Align with potential Showcase your
objectives audience sponsors unique value

— Boldpush



COMPONENTS OF A ROBUST
SPONSORSHIP PROSPECTUS

Boldpush —



ANATOMY OF A
SPONSORSHIP
PROSPECTUS

— Boldpush

2. AUDIENCE /A

2025 SPONSORSHIP OPPORTUNITIES

Maximize Your Reach, Multiply Your Returns.

SNAPSHOT &
STATS

» Membership / Attendee
Stats in large icons or
numbers (e.g., total
membership, high-level
demographics, annual
events).

~ 1. HEADER /
TITLE SECTION

» Prospectus Title

J In large, eye-catching font.

» Tagline / Key ROI Message
A short, punchy statement
emphasizing ROI and impact.

4. SPONSORSHIP
IDEAS 1

» Offer ideas to the
sponsors according
to different

objectives (Lead Gen,

Ogo Total Attendees “Best netv;/or kin’g, Sponsors
e event ever!
() 10,000+ -Sarah T. @ e
Key e A . 2 “Increased leads by 40%"
Business professionals, » T )
and decision-makers '
.......... "Huge impact,
<> Age Range great leads!" @
25-45 years old <P
Q0

f KEEP BULLET
. R . POINTS CONCISE
Digital Benefits
& Lead Retrieval

Mention advanced lead retrieval
systems, digital marketing
placement, online exposure.

— ?5"5‘}”6 K—\ HANDS ON SESSIONS
— ARE IN HIGH DEMAND

Demo Land
Showcase an area for
live demonstrations or
product showcases.

Wellhess <
o
Areas

Get sponsors involved in white

space, meditation, yoga and
wellness driven areas.

Hands-On

OFFER PREDICTABLE

S ponsored WAYS TO DO BUSINESS

Sessions &
Hosted Buyer +
Appointments [Jis

Awareness, Decision)

OFFER ENTRY-LEVEL OPTIONS TO S ponso rSh i p

ATTRACT SMALLER SPONSORS.

° KEEP IT SIMPLE; HIGHLIGHT TOP-LEVEL BENEFITS FOR
| Tlered g EACH TIER. ALA
. CARTE
PaCkageS V> PLATINUM GOLD BRONZE PLAT1 GOLD 1 BRON 1
PLAT 1 GOLD 1 BRON 1 PLAT2 GoLD2 BRON2
FOCUS ON SPONSOR BENEFIT PLAT 2 GOLD 2 BRON 2 PLAT3 GOLD3 BRON3
INSTEAD OF VANITY METRICS
PLAT 3 GOLD 3 BRON 3
REMKIONING U Pri
se Price
Show e = %' RWanne ESP : upon request
remainin ( . . for high
ssoeen inventor)g ' Show visual cues to stimulate at:tlonv> prices [ |
L7

3. PAST SPONSOR
SUCCESS STORIES

» Include short quotes
from previous
sponsors or quick
success metrics.

» Eye-Catching Logos

& SHOW RECOGNIZED SPONSOR
LOGOS THAT DRIVE CREDIBILITY

5. CHOOSE TIERS,
—A LA CARTE OR
BOTH

?

6. URGENCY AND FOMO



WHAT'S
TRENDING IN
SPONSORSHIP

Boldpush —



WHAT'S TRENDING IN SPONSORSHIP Boldpush’

WINNING
IDEAS



https://insights.boldpush.com/boldpush-plus?utm_source=Infographic&utm_medium=email&utm_campaign=HeadofEvents&utm_id=3&utm_content=Footer

ACTIVATIONS AT
CHOOSE THE RIGHT ACTIVATION STAGES OF THE FUNNEL

Dwell Time
Espresso Station Custom Print on Food/Coffee Large Branded Signage Scans
Puppy Cuddle Corner Bar with Free Food & Beverage Multiple Spaces/Activations Impressions
DJ Sets Massage Station Sustainable Swag Station Foot Traffic
Games with Rewards LED Screen Booth Wall Social Mentions

Registration
Growth Rate

% KPis CONSIDERATION Engugement

Scans
Content Downloads Product Demos Content Lounges
Demo Completions Demo Stations Live Podcast Recording
Personalized
MQL . .
QLs PHELE DA Merchandise Station
Session Attendance Large Presentation Stage

Slides Downloads

Session Survey

SQLs
. Pipeline Generated
One-to-One Exclusive VIP
Consultation Stations Areas Conversions
Small Meeting Executive Meet- Pipeline Velocity
Rooms and-Greet Meetings Booked

B KPIs 1:1 Meeting Attendance

Upsells A Meeting Request Acceptance
NPS RETENTION Conversion Rate

Advanced Lead Scoring

——

Foot Traffic
Renewal Rate .
o Account Manager Client-Only
Pipeline Influenced Station Offsite Events
Churn
. Exclusive
Returning Attendee Client-Only Product
. Lounge -
Satellite Event Previews
Participation Attendee

Behavioral Change Index



EYE-CATCHING

@ SIGNAGE &
COHESIVE VISUAL
IDENTITY (A)

cOMP*“NY

-
il

INCLUDE MULTIPLE
ACTIVATIONS THAT CATER
TO THE FULL FUNNEL

AMPLE ROOM
FOR DEMOS
(C)

—

‘l PRIVATE DEMO I

]T;;;

DELICIOUS-SMELLING
COFFEE OR SWEET
| TREATS (A) g

MANY HYBRID BOOTHS WITH M""* CHARGING 4 AETE

| STATION FOR viP -
MULTIPLE ACTIVATIONS PER " VISITORS (O * cuen- )
STAGE OF THE FUNNEL | s | AREA %)
CONSIDER r | | = = : ‘ mllllll“”llll ﬁ.ﬁ L

WELL-TRAINED, \ [Tiin tor I‘['“ I |
> NEED ENOUGH SPACE -ST,chgwggED : | swiaRT LEAD A pueeres
> KEEP IT SIMPLE | 7oois© [ s

- DO NOT BE A BRANIAC

SEATING FOR
B VISITORS (C)

MULTIPLE ENTRY
. . . POINTS (C)
Tip: If you have a small booth, combine it e
with webinars and side event. SOUND (A) HIDDEN STORAGE

Boldpush




TIKTOK

W JTi

Theat

More Impact,
Less Effort,
The RO of

Q Discovery bar

Bolcdpush




AGENTS Al

gagent.al

Builder
Support
Station

Real humans,
Real help,
Real-xime_.a ent
building S“PPOrt,

Boldpush




WISTIA

o
make or plapet YU

-

F
2

o
s
-
o
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Bolcpush



SIDE EVENTS

Bolcdpush




OUTSIDE OF THE VENUE

L4

ESW dinner in the desert at Shoptalk

Become the producer - Run side events




RE-SELL SPACE

What are Tech User Labs?

Join leading EdTech experts for 45 minute sessions - live at Bett 2025 - as
they teach you how to leverage your current tools through specialised
hands on tutorials and working groups.

How to take part:

Step 1: Register for Bett and review the wide choice of Tech User Labs on
the agenda.

Step 2: We'll email to let you know when booking is open, then from the 6-

. . 10 January log in here and sign up for all the Tech User Labs you wish to
I Step 3: Attend your Tech User Labs at Bett.

To Connect

Case Study: BETT Meeting Space

Enhance your experience at Bett through unique sponsorship
opportunities including content, branding, meeting space
and much, much more!

1 don't know why I sad that,
is a demo scenario,
| \/O

cVEeEn

ery student empowered

Show floor
meeting rooms

Purpose-built meeting rooms live
on the exhibition floor, providing
a convenient yet private space for
those all-important conversations
away from your stand.

ICC
Capital Suites

The largest available meeting
rooms with huge lobby areas, ample
daylight and a private terrace,
providing the flexibility to host
events for up to 1,394 delegates.

Gallery
Suites

Looking for a private space to host
a workshop, board meeting or team
presentation? Located just off the
show-floor, our flexible gallery suites
offer privacy and convenience.



CONTROL ACTIVATIONS

Re-sell
Popular
Activations

Professional Headshot,
Barista Coffee
IV Bar




WHAT'S TRENDING IN SPONSORSHIP

QUICK IDEAS



WELCOME CARD

R S

b GET
 JOIN TODAY AND
MORE BENEFITS THAN
EVER BEFORE.

1 -wnrs benefits inc“‘de:

Wifi Network Restaurant

"Hilton Honors" ‘l_"’—_‘r"

HILTON SAN FRANCISCO Click "l have a promotion code™

AIRPORT BAYFRONT Accept the terms Breakfast: Monday - Friday
Click "next" 6:00AM - 10:00AM

600 Airport Boulevard
Burlingame, CA 94010 Enter: 2025 saturday and Sunday
6:00AM - 11:00AM

650-340-8500
Lunch - 11:30AM - 1:30PM
Dinner/Full Bar - 5:00PM - 10:00PM

Pool & Gym
2nd Floor

1=k ..:.::.

Pool - 5:00AM - 11:00PM  Are You a Member Yet?
Gym - 24 hours Scan to Join Hilton Honors $40/car/night

Redeem in the SaaStr Swag Store

Fe— m Sling bag

Water Bottle m Travel pouch

@) saastr Bucks

e
Cantina b AL Daree
st

L sl . et
i s P

.

1A

LAWARE

20
ISTRATION
RE S ADCE

PICKUP
' T
A
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GAINING CONTROL OF KEY ACTIVATIONS: COFFEE

I} RIPPLING

GET MORE
DONE
WITH
RIPPLING

* PAYROLL
* HR
-. IT
APEND




HIGH STRIKER

- RKET Al

HI.GHSCORE
A Lusha
OUR SALES STREAMING

R——

FOR A CHANCE TO
WIN AN IPAD




SELF-CONTAINED POPCORN MACHINE




RACK WITH MERCHANDISE

L

STEwE

o

- m“m""'m

A amp,.

s ———

TASTAX Q

1
i




Al PHOTOBOOTH

Bobblehead




WHAT'S TRENDING IN SPONSORSHIP

LOSING




RANDOM DISPLAY




NOBODY AT THE BOOTH

Julius Solaris

BAN laptops at
trade show booths

80K to have staff
check emails?

This nonsense has
to stop




BRANIAC

Prismatic

Which are you?

e
\

A

The Architect The Juggler

gration Strategy

Take the Inte
d out

Assessment to fin

Wisat trully resonates with developers ke myseif
m-mawmmwmw&m?
ftng bth o code e codecatve by
"m_ eMPOwR'S s 10 Laiior

Appieach i Integration projects based on our




?
BUILD YOUR OWN LEGO FIGURINE™

Sediniess, scalable
product support -
delivered by experts,
Powered by Al

< L1-L3 Sup

o & *e-core
g |

TN Build your own
minifigure Station

copy.ai

#e-core

Build your own ;
minifigure station

Create your minifigure to reépresent
Your role ap the journey t

o scale,




UNDERSTANDING THE MARKETPLACE

5 ¥

Do not overprice Do not underprice

Top 3 Formats: Compare
Resedrch Says:

Your Offer vs
BOO,th Spdce, Competitors
Activations, Content

— Boldpush



CERTAINTY OF BUSINESS

@
B .ﬁ\ o
Winter is Coming: ST ST.*
Marketers Wi" cut ~ SPEAKERS, EXPERIENCES SESSIONS T
budgets
®

v Offer 1:1 - _) '

erl: . o
gogga: , | \
4® appointments GC ST

+ + BUYER SELLER MEETINGS

— Boldpush



GO BEYOND 1:1 MEETINGS

0?0 Offerl:l

-85 Many meetings
© (Group Demos, Breakouts)
9, '

Case Study:

Match made demos

— Boldpush



SIDE EVENTS

G

If you run
events:

=

If you
sponsor:

— Boldpush

» Increase supplier ticket prices. By a lot.

» Take over venues in proximity, add them to
your prospectus and produce these events.

» Bring buyer/seller meetings to the event.

» We are reaching dinner saturation.
Show up with a better concepit.

» Still show up at the event, especially if
they offer pre-booked meetings.




RETHINK SPONSORED CONTENT

1\ Rules for Sponsored
Content on Stage:

1.Bring a Client: You can only
be on stage if you bring a
client

2.Force a Format: Use clear,
challenging formats like
PechaKucha

3.Kill the Panel: Unless you use
a different format for it.

— Boldpush

%Content Bundling

& Location:

e Bundle content sponsorship
with activations or booths.

o Keep sponsored content
areas next to the trade show
floor.

e Get sponsors to moderate
roundtables



GIVEAWAYS

)
N

Avoid just giving
away free stuff

ARE
F—1
Lounges are

very welcome

— Boldpush

did]d

R

(7

Always collect
the data

16

Have your staff talk
to every visitor




Before you go
Here are two

ways | can help:

Boldpush+ — A content + community platform for event
strategists. We are a group of action and growth. We care about
business. Exclusive events, advanced tactics, and actionable
reports. A platform for doers with an average of 15 years of
experience in the industry. The path to becoming a successful
event strategist.

Boldpush — Our signature consulting for corporate event
marketing teams, event tech companies, associations, and trade
shows. Fortune 500 companies and household media brands
engage us to grow their events.

Boldpush

Boldpush’


https://links.boldpush.com/bpppp
https://links.boldpush.com/bp
https://links.boldpush.com/BPlogoMasterclass
https://links.boldpush.com/BPPMaLogo

